
ɎȺɄɌɈɊɕ, ȼɅɂəɘЩɂȿ ɇȺ ȾɂɎɎɍɁɂɘ ɇɈȼɈɃ 

ɆɈȻɂɅɖɇɈɃ ɌȿɏɇɂɄɂ (ɇȺ ɉɊɂɆȿɊȿ ɋɆȺɊɌɎɈɇɈȼ)
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ɋɬɚɬɶɹ ɩɨɫɜɹɳɟɧɚ ɚɧɚɥɢɡɭ ɮɚɤɬɨɪɨɜ, ɜɥɢɹɸɳɢɯ ɧɚ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ 
ɫɦɚɪɬɮɨɧɨɜ ɩɨ ɫɬɪɚɧɚɦ ɦɢɪɚ ɢ ɪɟɝɢɨɧɚɦ Ɋɨɫɫɢɣɫɤɨɣ Фɟɞɟɪɚɰɢɢ, ɚ ɬɚɤɠɟ 
ɩɨɫɬɪɨɟɧɢɸ ɦɨɞɟɥɟɣ ɡɚɜɢɫɢɦɨɫɬɢ ɤɨɥɢɱɟɫɬɜɚ ɫɦɚɪɬɮɨɧɨɜ ɧɚ 100 ɠɢɬɟ-
ɥɟɣ ɨɬ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɩɨɤɚɡɚɬɟɥɟɣ (ɞɨɯɨɞɨɜ, ɭɪɨɜɧɹ ɪɚɡɜɢɬɢɹ 
ɬɟɥɟɤɨɦɦɭɧɢɤɚɰɢɨɧɧɨɣ ɢɧɮɪɚɫɬɪɭɤɬɭɪɵ ɢ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɤɚɩɢɬɚɥɚ).  
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ȼɜɟɞɟɧɢɟ. ȼ ɩɨɫɥɟɞɧɟɟ ɜɪɟɦɹ ɦɨɛɢɥɶɧɚɹ ɬɟɯɧɢɤɚ ɩɨɥɭɱɢɥɚ ɲɢɪɨ-
ɤɨɟ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ ɜɨ ɜɫɟɯ ɫɮɟɪɚɯ ɱɟɥɨɜɟɱɟɫɤɨɣ ɠɢɡɧɢ. Ɇɨɛɢɥɶɧɵɟ 
ɭɫɬɪɨɣɫɬɜɚ (ɜ ɬɨɦ ɱɢɫɥɟ ɫɦɚɪɬɮɨɧɵ ɢ ɩɥɚɧɲɟɬɵ) ɪɚɡɜɢɜɚɸɬɫɹ ɤɚɤ ɜ ɤɚ-
ɱɟɫɬɜɟ ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɯ ɬɨɜɚɪɨɜ, ɬɚɤ ɢ ɞɥɹ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɨɣ ɞɟɹɬɟɥɶ-
ɧɨɫɬɢ, ɹɜɥɹɹɫɶ ɨɫɧɨɜɧɵɦ ɫɪɟɞɫɬɜɨɦ ɞɨɫɬɭɩɚ ɜ ɢɧɬɟɪɧɟɬ ɞɥɹ ɛɨɥɶɲɢɧɫɬ-
ɜɚ ɩɨɥɶɡɨɜɚɬɟɥɟɣ (ɜ 2017 ɝ. ɧɚ ɧɢɯ ɩɪɢɯɨɞɢɥɨɫɶ ɛɨɥɟɟ 70% ɜɪɟɦɟɧɢ, 

ɩɪɨɜɟɞɟɧɧɨɝɨ ɩɨɥɶɡɨɜɚɬɟɥɹɦɢ ɜ ɢɧɬɟɪɧɟɬɟ). ɉɨ ɨɰɟɧɤɚɦ ɤɨɦɩɚɧɢɢ The 

Radicati Group, ɜ 2014 ɝ. ɜ ɦɢɪɟ ɧɚɫɱɢɬɵɜɚɥɨɫɶ ɨɤɨɥɨ 5.7 ɦɥɪɞ ɩɨɥɶɡɨɜɚ-
ɬɟɥɟɣ ɦɨɛɢɥɶɧɵɯ ɭɫɬɪɨɣɫɬɜ ɢ ɛɨɥɟɟ 7.7 ɦɥɪɞ ɫɚɦɢɯ ɭɫɬɪɨɣɫɬɜ (ɜ ɫɪɟɞ-

ɧɟɦ, 1.36 ɭɫɬɪɨɣɫɬɜɚ ɧɚ 1 ɩɨɥɶɡɨɜɚɬɟɥɹ [1]). ȼ 2016 ɝ. ɦɢɪɨɜɵɟ ɩɪɨɞɚɠɢ 

ɦɨɛɢɥɶɧɵɯ ɭɫɬɪɨɣɫɬɜ ɨɰɟɧɢɜɚɥɢɫɶ ɜ 1.4 ɬɪɥɧ ɞɨɥɥ. [2]. 

ȼ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ ɤ ɦɨɛɢɥɶɧɵɦ ɭɫɬɪɨɣɫɬɜɚɦ ɨɬɧɨɫɹɬɫɹ ɫɦɚɪɬɮɨ-
ɧɵ, ɩɥɚɧɲɟɬɧɵɟ ɤɨɦɩɶɸɬɟɪɵ (ɢɥɢ ɩɪɨɫɬɨ ɩɥɚɧɲɟɬɵ), ɩɨɪɬɚɬɢɜɧɵɟ ɩɟɪ-
ɫɨɧɚɥɶɧɵɟ ɤɨɦɩɶɸɬɟɪɵ, ɷɥɟɤɬɪɨɧɧɵɟ ɤɧɢɝɢ, ɢɝɪɨɜɵɟ ɤɨɧɫɨɥɢ. Ȼɟɫɩɪɨ-
ɜɨɞɧɨɣ ɞɨɫɬɭɩ ɤ ɢɧɬɟɪɧɟɬɭ, ɭɜɟɥɢɱɟɧɧɨɟ ɜɪɟɦɹ ɚɜɬɨɧɨɦɧɨɣ ɪɚɛɨɬɵ ɢ 

ɛɨɥɟɟ ɭɞɨɛɧɚɹ ɷɪɝɨɧɨɦɢɤɚ ɫɬɚɥɢ ɮɚɤɬɨɪɚɦɢ, ɫɩɨɫɨɛɫɬɜɭɸɳɢɦɢ ɪɨɫɬɭ 
ɩɨɩɭɥɹɪɧɨɫɬɢ ɷɬɢɯ ɦɨɛɢɥɶɧɵɯ ɭɫɬɪɨɣɫɬɜ. ɋɪɟɞɢ ɧɢɯ ɜɚɠɧɨɟ ɦɟɫɬɨ ɡɚ-
ɧɢɦɚɸɬ ɫɦɚɪɬɮɨɧɵ.  

Ɇɢɪɨɜɨɣ ɪɵɧɨɤ ɫɦɚɪɬɮɨɧɨɜ. ɋɦɚɪɬɮɨɧɵ ɨɬɥɢɱɚɸɬɫɹ ɨɬ ɩɪɟɞɵ-

ɞɭɳɢɯ ɩɨɤɨɥɟɧɢɣ ɦɨɛɢɥɶɧɵɯ ɬɟɥɟɮɨɧɨɜ ɧɚɥɢɱɢɟɦ ɫɥɨɠɧɵɯ ɮɭɧɤɰɢɣ, 

ɩɨɞɞɟɪɠɢɜɚɸɳɢɯ ɞɨɫɬɭɩ ɜ ɢɧɬɟɪɧɟɬ ɢ ɷɥɟɤɬɪɨɧɧɭɸ ɩɨɱɬɭ, ɩɪɨɫɦɨɬɪ 
                                                 
* Ɋɚɛɨɬɚ ɜɵɩɨɥɧɟɧɚ ɩɪɢ ɱɚɫɬɢɱɧɨɣ ɩɨɞɞɟɪɠɤɟ ɝɪɚɧɬɚ ɊɎɎИ №17-06-00163 
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ɩɨɬɨɤɨɜɨɝɨ ɜɢɞɟɨ/ɚɭɞɢɨ, ɨɛɦɟɧ ɬɟɤɫɬɨɜɵɦɢ ɫɨɨɛɳɟɧɢɹɦɢ. Ɉɧɢ ɫɧɚɛɠɟ-
ɧɵ ɝɥɨɛɚɥɶɧɨɣ ɫɢɫɬɟɦɨɣ ɨɩɪɟɞɟɥɟɧɢɹ ɦɟɫɬɨɩɨɥɨɠɟɧɢɹ (GPS), ɧɚɜɢɝɚ-
ɰɢɟɣ, ɜɨɡɦɨɠɧɨɫɬɶɸ ɭɩɪɚɜɥɟɧɢɹ ɩɟɪɫɨɧɚɥɶɧɨɣ ɢɧɮɨɪɦɚɰɢɟɣ, ɞɨɫɬɭɩɚ ɤ 
ɤɨɪɩɨɪɚɬɢɜɧɵɦ ɛɚɡɚɦ ɞɚɧɧɵɯ ɢ ɫɢɫɬɟɦɚɦ ɛɢɡɧɟɫ-ɚɧɚɥɢɬɢɤɢ. 

ȼ 2013 ɝ. ɱɢɫɥɨ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɦɚɪɬɮɨɧɨɜ ɜ ɦɢɪɟ ɩɪɟɜɵɫɢɥɨ 
1 ɦɥɪɞ ɱɟɥɨɜɟɤ, ɜ 2016 ɝ., ɫɨɝɥɚɫɧɨ ɨɰɟɧɤɚɦ, ɢɯ ɤɨɥɢɱɟɫɬɜɨ ɜ ɪɚɫɱɟɬɟ ɧɚ 
100 ɱɟɥɨɜɟɤ ɠɢɬɟɥɟɣ ɫɨɫɬɚɜɢɥɨ ɨɤɨɥɨ 50 [3], ɩɪɢ ɷɬɨɦ ɧɚɢɛɨɥɶɲɟɟ ɡɧɚ-
ɱɟɧɢɟ ɩɨɤɚɡɚɬɟɥɹ ɩɨɥɭɱɟɧɨ ɞɥɹ ɋɢɧɝɚɩɭɪɚ (72.3), ɇɨɪɜɟɝɢɢ (67.4) ɢ 

ɘɠɧɨɣ Ʉɨɪɟɢ (65.9). 

Ʉɨɝɞɚ ɫɦɚɪɬɮɨɧɵ ɜɩɟɪɜɵɟ ɩɨɹɜɢɥɢɫɶ ɧɚ ɪɵɧɤɚɯ, ɢɯ ɰɟɧɚ (ɨɤɨɥɨ 
1000 ɞɨɥɥ.) ɫɞɟɥɚɥɚ ɢɯ ɧɟɞɨɫɬɭɩɧɵɦɢ ɞɥɹ ɛɨɥɶɲɢɧɫɬɜɚ ɥɸɞɟɣ ɜɨ ɜɫɟɦ 

ɦɢɪɟ. ɉɨɹɜɥɟɧɢɟ ɞɟɲɟɜɵɯ ɫɦɚɪɬɮɨɧɨɜ (ɦɟɧɟɟ ɱɟɦ ɡɚ 40 ɞɨɥɥ.) ɩɪɢɜɟɥɨ ɤ 
ɢɯ ɩɨɜɫɟɦɟɫɬɧɨɦɭ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɸ. ɉɨ ɞɚɧɧɵɦ Pew Research Center, ɜ 
17 ɧɚɢɛɨɥɟɟ ɪɚɡɜɢɬɵɯ ɫɬɪɚɧɚɯ ɤɨɥɢɱɟɫɬɜɨ ɫɦɚɪɬɮɨɧɨɜ ɧɚ 100 ɠɢɬɟɥɟɣ ɜ 
ɩɟɪɢɨɞ 2013–2017 ɝɝ. ɨɫɬɚɜɚɥɨɫɶ ɩɪɢɦɟɪɧɨ ɨɞɢɧɚɤɨɜɵɦ (72), ɬɨɝɞɚ ɤɚɤ  ɜ 
19 ɪɚɡɜɢɜɚɸɳɢɯɫɹ ɫɬɪɚɧɚɯ ɨɧɨ ɜɵɪɨɫɥɨ ɫ 24 ɜ 2013 ɝ. ɞɨ 42 ɜ 2017 ɝ. [4].  

ɉɨ ɬɟɦɩɭ ɩɪɢɪɨɫɬɚ ɤɨɥɢɱɟɫɬɜɚ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɦɚɪɬɮɨɧɨɜ ɜ 
2016 ɝ. Ɋɨɫɫɢɹ ɡɚɧɢɦɚɥɚ 17 ɦɟɫɬɨ, ɩɨ ɤɨɥɢɱɟɫɬɜɭ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɧɚ 
100 ɠɢɬɟɥɟɣ ɫɬɪɚɧɵ — 24-ɟ ɢɡ 40 ɪɚɫɫɦɨɬɪɟɧɧɵɯ ɫɬɪɚɧ. 

ȼɵɫɨɤɢɟ ɩɨɤɚɡɚɬɟɥɢ ɞɢɮɮɭɡɢɢ ɫɦɚɪɬɮɨɧɨɜ ɨɛɴɹɫɧɹɸɬɫɹ ɪɚɡɧɵɦɢ 

ɩɪɢɱɢɧɚɦɢ. ɉɪɟɞɨɫɬɚɜɥɹɟɦɚɹ ɫɦɚɪɬɮɨɧɚɦɢ ɜɨɡɦɨɠɧɨɫɬɶ ɨɫɬɚɜɚɬɶɫɹ ɧɚ 
ɫɜɹɡɢ ɜ ɥɸɛɨɟ ɜɪɟɦɹ ɢ ɜ ɥɸɛɨɦ ɦɟɫɬɟ ɨɬɜɟɱɚɟɬ ɫɨɜɪɟɦɟɧɧɨɣ ɬɟɧɞɟɧɰɢɢ ɤ 
ɦɨɛɢɥɶɧɨɫɬɢ ɬɪɭɞɨɜɵɯ ɪɟɫɭɪɫɨɜ. Ɇɧɨɝɢɟ ɦɨɛɢɥɶɧɵɟ ɩɪɢɥɨɠɟɧɢɹ ɧɟ 
ɬɨɥɶɤɨ ɪɚɛɨɬɚɸɬ, ɧɨ ɢ ɩɪɨɢɡɜɨɞɹɬ ɞɚɧɧɵɟ (ɧɚɩɪɢɦɟɪ, ɝɟɨɥɨɤɚɰɢɨɧɧɵɟ), 
ɤɨɬɨɪɵɟ ɫɨɛɢɪɚɸɬɫɹ ɢ ɢɫɩɨɥɶɡɭɸɬɫɹ ɜ ɦɧɨɝɨɱɢɫɥɟɧɧɵɯ ɦɨɛɢɥɶɧɵɯ ɩɪɢ-

ɥɨɠɟɧɢɹɯ ɢ ɭɫɥɭɝɚɯ (ɜ ɨɫɧɨɜɧɨɦ ɜ ɪɟɠɢɦɟ ɪɟɚɥɶɧɨɝɨ ɜɪɟɦɟɧɢ), ɬɚɤɢɯ ɤɚɤ 
ɨɧɥɚɣɧ-ɤɚɪɬɵ, ɞɥɹ ɦɨɛɢɥɶɧɨɣ ɪɨɡɧɢɱɧɨɣ ɬɨɪɝɨɜɥɢ ɢ ɞɪ. 

Ʉɨɧɜɟɪɝɟɧɰɢɹ ɦɟɠɞɭ ɬɟɯɧɨɥɨɝɢɹɦɢ ɛɟɫɩɪɨɜɨɞɧɨɣ ɫɜɹɡɢ ɢ ɡɞɪɚɜɨ-
ɨɯɪɚɧɟɧɢɟɦ, ɚ ɬɚɤɠɟ ɛɨɥɟɟ ɲɢɪɨɤɨɟ ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɫɦɚɪɬɮɨɧɨɜ ɞɥɹ ɦɨ-
ɧɢɬɨɪɢɧɝɚ ɫɨɫɬɨɹɧɢɹ ɡɞɨɪɨɜɶɹ ɩɟɪɟɫɬɪɚɢɜɚɸɬ ɫɟɤɬɨɪ ɡɞɪɚɜɨɨɯɪɚɧɟɧɢɹ ɢ 

ɨɬɤɪɵɜɚɸɬ ɧɨɜɵɟ ɪɵɧɤɢ ɫ ɛɨɥɶɲɢɦ ɩɨɬɟɧɰɢɚɥɨɦ ɪɨɫɬɚ. ɋɦɚɪɬɮɨɧɵ, ɜ 
ɱɚɫɬɧɨɫɬɢ, ɩɪɟɞɥɚɝɚɸɬ ɜɨɡɦɨɠɧɨɫɬɢ ɢɧɬɟɧɫɢɜɧɨɝɨ ɫɚɦɨɤɨɧɬɪɨɥɹ, ɨɛ-

ɪɚɬɧɭɸ ɫɜɹɡɶ, ɡɚɛɥɚɝɨɜɪɟɦɟɧɧɭɸ ɤɥɢɧɢɱɟɫɤɭɸ ɩɨɞɞɟɪɠɤɭ ɩɚɰɢɟɧɬɨɜ. ȼ 

2014 ɝ. 62% ɜɥɚɞɟɥɶɰɟɜ ɫɦɚɪɬɮɨɧɨɜ ɜ ɋɒȺ, ɫɨɝɥɚɫɧɨ ɨɩɪɨɫɭ, ɨɬɫɥɟɠɢ-

ɜɚɥɢ ɧɟ ɦɟɧɟɟ ɨɞɧɨɝɨ ɩɨɤɚɡɚɬɟɥɹ ɡɞɨɪɨɜɶɹ (ɧɚɩɪɢɦɟɪ, ɜɟɫ, ɮɢɡɢɱɟɫɤɭɸ 

ɧɚɝɪɭɡɤɭ, ɪɟɠɢɦ ɩɢɬɚɧɢɹ) [5].  
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ɉɪɨɢɡɜɨɞɢɬɟɥɢ ɫɦɚɪɬɮɨɧɨɜ ɨɫɨɛɨɟ ɜɧɢɦɚɧɢɟ ɭɞɟɥɹɸɬ ɪɚɡɪɚɛɨɬɤɟ 
ɩɟɪɫɨɧɚɥɢɡɢɪɨɜɚɧɧɵɯ ɩɪɢɥɨɠɟɧɢɣ (ɧɚɩɪɢɦɟɪ, ɜɢɪɬɭɚɥɶɧɵɣ ɥɢɱɧɵɣ ɩɨ-
ɦɨɳɧɢɤ, ɭɦɧɵɣ ɛɭɞɢɥɶɧɢɤ, ɩɥɚɧɢɪɨɜɳɢɤ ɢ ɞɪ.). ɋɨɝɥɚɫɧɨ ɢɫɫɥɟɞɨɜɚɧɢɸ 

ɤɨɦɩɚɧɢɢ Gallup, ɜ ɨɤɬɹɛɪɟ 2017 ɝ. 47% ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɦɚɪɬɮɨɧɨɜ ɜ 
ɋɒȺ ɩɨɥɶɡɨɜɚɥɢɫɶ ɭɫɥɭɝɚɦɢ ɜɢɪɬɭɚɥɶɧɨɝɨ ɥɢɱɧɨɝɨ ɩɨɦɨɳɧɢɤɚ [6]. 

Ɇɨɞɟɥɢɪɨɜɚɧɢɟ ɜɥɢɹɧɢɹ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɮɚɤɬɨɪɨɜ 

ɧɚ ɞɢɮɮɭɡɢɸ ɫɦɚɪɬɮɨɧɨɜ ɩɨ ɫɬɪɚɧɚɦ. ɉɪɨɛɥɟɦɵ ɦɨɞɟɥɢɪɨɜɚɧɢɹ ɞɢɮ-

ɮɭɡɢɢ ɢɧɮɨɪɦɚɰɢɨɧɧɨ-ɤɨɦɦɭɧɢɤɚɰɢɨɧɧɵɯ ɬɟɯɧɨɥɨɝɢɣ ɪɚɫɫɦɚɬɪɢɜɚɥɢɫɶ 
ɜɨ ɦɧɨɝɢɯ ɪɚɛɨɬɚɯ ɨɬɟɱɟɫɬɜɟɧɧɵɯ ɢɫɫɥɟɞɨɜɚɬɟɥɟɣ, ɩɪɢ ɷɬɨɦ ɨɫɨɛɨɟ ɜɧɢ-

ɦɚɧɢɟ ɭɞɟɥɹɥɨɫɶ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɦ ɮɚɤɬɨɪɚɦ, ɜɥɢɹɸɳɢɦ ɧɚ 
ɫɤɨɪɨɫɬɶ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɹ ɷɬɢɯ ɬɟɯɧɨɥɨɝɢɣ [6–9]. 

Ɍɟɦɩɵ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɹ ɫɦɚɪɬɮɨɧɨɜ ɬɚɤɠɟ ɜɨ ɦɧɨɝɨɦ ɨɩɪɟɞɟɥɹɸɬ-
ɫɹ ɷɤɨɧɨɦɢɱɟɫɤɢɦɢ ɢ ɫɨɰɢɚɥɶɧɵɦɢ ɮɚɤɬɨɪɚɦɢ. ɇɟɫɦɨɬɪɹ ɧɚ ɜɚɠɧɭɸ 

ɪɨɥɶ ɫɦɚɪɬɮɨɧɨɜ ɜ ɫɨɜɪɟɦɟɧɧɨɦ ɦɢɪɟ, ɬɟɦɩ ɩɪɢɪɨɫɬɚ ɱɢɫɥɚ ɧɨɜɵɯ ɩɨɥɶ-
ɡɨɜɚɬɟɥɟɣ ɜ 2016 ɝ. ɫɧɢɡɢɥɫɹ ɞɥɹ ɜɫɟɯ ɪɚɫɫɦɨɬɪɟɧɧɵɯ ɫɬɪɚɧ (ɫɦ. ɬɚɛɥ. 1).  

 
Ɍɚɛɥɢɰɚ 1. Ɍɟɦɩ ɩɪɢɪɨɫɬɚ ɤɨɥɢɱɟɫɬɜɚ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɦɚɪɬɮɨɧɨɜ ɜ ɪɚɫɱɟɬɟ ɧɚ 100 

ɠɢɬɟɥɟɣ ɜ ɪɹɞɟ ɫɬɪɚɧ, ɜ % ɤ ɩɪɟɞɵɞɭɳɟɦɭ ɝɨɞɭ (ɪɚɫɫɱɢɬɚɧɨ ɩɨ ɞɚɧɧɵɦ [10, 11]). 

№ ɩ/ɩ ɋɬɪɚɧɚ 2015 2016 

1 Иɧɞɢɹ 34.59 20.17 

2 ȼɶɟɬɧɚɦ 23.33 17.59 

3 Ɍɭɪɰɢɹ 31.81 17.06 

4 ɘȺɊ 21.01 16.96 

5 Ȼɪɚɡɢɥɢɹ 22.63 16.76 

6 Ɇɟɤɫɢɤɚ 21.37 15.88 

7 Ⱥɪɝɟɧɬɢɧɚ 19.69 15.40 

8 ɉɨɥɶɲɚ 24.01 14.53 

9 ɇɢɝɟɪɢɹ 16.87 14.39 

10 Ɏɪɚɧɰɢɹ 16.81 11.97 

11 ɇɢɞɟɪɥɚɧɞɵ 17.66 11.90 

12 Ɋɨɫɫɢɣɫɤɚɹ Ɏɟɞɟɪɚɰɢɹ 18.54 11.71 

13 Ɍɚɢɥɚɧɞ 15.83 11.40 

14 Ƚɟɪɦɚɧɢɹ 15.21 10.97 

15 ɇɨɪɜɟɝɢɹ 11.75 10.45 

 

ɋɧɢɠɟɧɢɟ ɬɟɦɩɨɜ ɩɪɢɪɨɫɬɚ ɤɨɥɢɱɟɫɬɜɚ ɫɦɚɪɬɮɨɧɨɜ ɨɛɴɹɫɧɹɟɬɫɹ ɰɟ-
ɥɵɦ ɪɹɞɨɦ ɩɪɢɱɢɧ. ȼ ɪɚɡɜɢɬɵɯ ɫɬɪɚɧɚɯ ɡɚ 5 ɥɟɬ ɛɵɥ ɞɨɫɬɢɝɧɭɬ ɩɨɤɚɡɚɬɟɥɶ 
50–70 ɫɦɚɪɬɮɨɧɨɜ ɧɚ 100 ɠɢɬɟɥɟɣ ɫɬɪɚɧɵ, ɩɨɫɥɟ ɱɟɝɨ ɬɟɦɩɵ ɩɪɢɪɨɫɬɚ ɱɢɫ-
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ɥɚ ɧɨɜɵɯ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɧɢɡɢɥɢɫɶ, ɛɨɥɶɲɚɹ ɱɚɫɬɶ ɩɪɨɞɚɠ ɜ ɧɚɫɬɨɹɳɟɟ 
ɜɪɟɦɹ ɩɪɢɯɨɞɢɬɫɹ ɧɚ ɬɟɯ, ɤɬɨ ɭɠɟ ɜɥɚɞɟɟɬ ɫɦɚɪɬɮɨɧɨɦ. ɉɪɢ ɷɬɨɦ ɩɨɥɶɡɨ-
ɜɚɬɟɥɢ ɜɵɛɢɪɚɸɬ ɦɨɞɟɥɢ ɛɨɥɟɟ ɜɵɫɨɤɨɝɨ ɤɚɱɟɫɬɜɚ, ɭɞɥɢɧɹɹ ɰɢɤɥ ɫɦɟɧɵ 

ɫɦɚɪɬɮɨɧɨɜ. ɏɨɬɹ ɫɩɪɨɫ ɧɚ ɧɨɜɵɟ ɮɭɧɤɰɢɢ, 4G-ɩɨɞɤɥɸɱɟɧɢɟ ɢ ɥɭɱɲɟɟ ɤɚ-
ɱɟɫɬɜɨ ɫɴɟɦɤɢ ɤɚɦɟɪ ɨɫɬɚɜɚɥɫɹ ɜɵɫɨɤɢɦ, ɧɨɜɵɟ ɩɨɤɨɥɟɧɢɹ ɫɦɚɪɬɮɨɧɨɜ ɨɛ-
ɥɚɞɚɥɢ ɥɢɲɶ ɧɟɛɨɥɶɲɢɦɢ ɞɨɩɨɥɧɢɬɟɥɶɧɵɦɢ ɩɪɟɢɦɭɳɟɫɬɜɚɦɢ ɩɪɢ ɞɨɫɬɚ-
ɬɨɱɧɨ ɜɵɫɨɤɨɣ ɰɟɧɟ, ɱɬɨ ɬɚɤɠɟ ɜɵɡɜɚɥɨ ɫɨɤɪɚɳɟɧɢɟ ɩɪɨɞɚɠ ɫɦɚɪɬɮɨɧɨɜ.  

ȼ ɞɚɧɧɨɣ ɪɚɛɨɬɟ ɢɫɫɥɟɞɭɟɬɫɹ ɞɢɮɮɭɡɢɹ ɫɦɚɪɬɮɨɧɨɜ ɜ ɡɚɜɢɫɢɦɨɫɬɢ 

ɨɬ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɮɚɤɬɨɪɨɜ, ɜ ɬɨɦ ɱɢɫɥɟ ɨɬ ɭɪɨɜɧɹ ɧɟɪɚɜɟɧ-

ɫɬɜɚ ɞɨɯɨɞɨɜ. ɉɨ ɜɵɛɨɪɤɟ ɢɡ 40 ɫɬɪɚɧ (ɋɒȺ, əɩɨɧɢɹ, Ɋɨɫɫɢɹ, ȼɟɥɢɤɨ-
ɛɪɢɬɚɧɢɹ ɢ ɞɪ.) ɪɚɫɫɱɢɬɚɧɵ ɤɨɷɮɮɢɰɢɟɧɬɵ ɤɨɪɪɟɥɹɰɢɢ ɦɟɠɞɭ ɤɨɥɢɱɟ-
ɫɬɜɨɦ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɦɚɪɬɮɨɧɨɜ ɜ ɪɚɫɱɟɬɟ ɧɚ 100 ɠɢɬɟɥɟɣ ɫɬɪɚɧɵ ɡɚ 
2016 ɝ. ɢ ɫɥɟɞɭɸɳɢɦɢ ɩɨɤɚɡɚɬɟɥɹɦɢ: ȼȼɉ ɧɚ ɞɭɲɭ ɧɚɫɟɥɟɧɢɹ ɡɚ 2016 ɝ. 
ɜ ɩɨɫɬɨɹɧɧɵɯ ɰɟɧɚɯ 2011 ɝ., ɞɨɥɥ.; ɢɧɞɟɤɫɨɦ ɪɚɡɜɢɬɢɹ ɬɟɥɟɤɨɦɦɭɧɢɤɚ-
ɰɢɨɧɧɨɣ ɢɧɮɪɚɫɬɪɭɤɬɭɪɵ; ɢɧɞɟɤɫɨɦ ɪɚɡɜɢɬɢɹ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɤɚɩɢɬɚɥɚ 
ɢ ɞɪ. (ɬɚɛɥ. 2). 

 
Ɍɚɛɥɢɰɚ 2. Ʉɨɷɮɮɢɰɢɟɧɬɵ ɤɨɪɪɟɥɹɰɢɢ ɦɟɠɞɭ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɦɢ 

ɩɨɤɚɡɚɬɟɥɹɦɢ ɢ ɤɨɥɢɱɟɫɬɜɨɦ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɦɚɪɬɮɨɧɨɜ ɧɚ 100 ɠɢɬɟɥɟɣ ɫɬɪɚ-
ɧɵ, ɩɨ 40 ɫɬɪɚɧɚɦ ɦɢɪɚ, 2016 ɝ. (ɞɚɧɧɵɟ [10,11,12]). 

ɉɨɤɚɡɚɬɟɥɢ, 2016 ɝ. Ʉɨɷɮɮɢɰɢɟɧɬ 
Иɧɞɟɤɫ ɪɚɡɜɢɬɢɹ ɷɥɟɤɬɪɨɧɧɨɝɨ ɩɪɚɜɢɬɟɥɶɫɬɜɚ 0.902 

Иɧɞɟɤɫ ɪɚɡɜɢɬɢɹ ɬɟɥɟɤɨɦɦɭɧɢɤɚɰɢɨɧɧɨɣ ɢɧɮɪɚɫɬɪɭɤɬɭɪɵ 0.891 

Иɧɞɟɤɫ ɪɚɡɜɢɬɢɹ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɤɚɩɢɬɚɥɚ 0.873 

ȼȼɉ ɧɚ ɞɭɲɭ ɧɚɫɟɥɟɧɢɹ ɜ ɰɟɧɚɯ 2011 ɝ., ɞɨɥɥ. 0.848 

Иɧɞɟɤɫ ɪɚɡɜɢɬɢɹ ɨɧɥɚɣɧ-ɫɟɪɜɢɫɚ 0.67 

ɋɪɟɞɧɹɹ ɫɤɨɪɨɫɬɶ ɦɨɛɢɥɶɧɨɝɨ ɩɨɞɤɥɸɱɟɧɢɹ ɤ ɢɧɬɟɪɧɟɬɭ, Ɇɛ/c 0.582 

 

ɉɨɥɭɱɟɧɧɵɟ ɨɰɟɧɤɢ ɩɨɤɚɡɵɜɚɸɬ, ɱɬɨ ɧɚɢɛɨɥɟɟ ɜɵɫɨɤɢɣ ɤɨɷɮɮɢ-

ɰɢɟɧɬ ɤɨɪɪɟɥɹɰɢɢ ɜɵɹɜɥɟɧ ɦɟɠɞɭ ɩɨɤɚɡɚɬɟɥɟɦ ɤɨɥɢɱɟɫɬɜɚ ɩɨɥɶɡɨɜɚɬɟ-
ɥɟɣ ɫɦɚɪɬɮɨɧɨɜ ɧɚ 100 ɠɢɬɟɥɟɣ ɫɬɪɚɧɵ ɢ ɢɧɞɟɤɫɨɦ ɪɚɡɜɢɬɢɹ ɷɥɟɤɬɪɨɧ-

ɧɨɝɨ ɩɪɚɜɢɬɟɥɶɫɬɜɚ (EGDI, [12]), ɚ ɢɡ ɫɨɫɬɚɜɥɹɸɳɢɯ ɷɬɨɝɨ ɩɨɤɚɡɚɬɟɥɹ  

ɫ ɢɧɞɟɤɫɨɦ ɪɚɡɜɢɬɢɹ ɬɟɥɟɤɨɦɦɭɧɢɤɚɰɢɨɧɧɨɣ ɢɧɮɪɚɫɬɪɭɤɬɭɪɵ (TCI) ɢ 

ɢɧɞɟɤɫɨɦ ɪɚɡɜɢɬɢɹ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɤɚɩɢɬɚɥɚ (HCI), ɚ ɬɚɤɠɟ ɫ ȼȼɉ ɧɚ ɞɭ-
ɲɭ ɧɚɫɟɥɟɧɢɹ. 

Ȼɵɥɚ ɪɚɡɪɚɛɨɬɚɧɚ ɫɥɟɞɭɸɳɚɹ ɦɨɞɟɥɶ ɡɚɜɢɫɢɦɨɫɬɢ ɭɪɨɜɧɹ ɪɚɫɩɪɨ-
ɫɬɪɚɧɟɧɢɹ ɫɦɚɪɬɮɨɧɨɜ ɧɚ 100 ɠɢɬɟɥɟɣ ɫɬɪɚɧɵ i (Yi) ɨɬ ɫɨɰɢɚɥɶɧɨ-
ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɮɚɤɬɨɪɨɜ: 

Дубинина М.Г. Факторы, влияющие на диффузию новой мобильной..., стр. 132–140

Dubinina M.G. Factors influencing the diffusion of the new mobile devices..., pp. 132–140

135



Yi = 9.3·X1i + 23.1·X2i + 45.3·X3i – 96.6, R
2
=0.88, 

      (2.9)         (1.9)          (3.0)         (–3.8) 

ɝɞɟ X1i — ɥɨɝɚɪɢɮɦ ȼȼɉ ɧɚ ɞɭɲɭ ɧɚɫɟɥɟɧɢɹ ɜ ɰɟɧɚɯ 2011 ɝ. ɜ ɫɬɪɚɧɟ i, X2i — 

ɢɧɞɟɤɫ ɪɚɡɜɢɬɢɹ ɬɟɥɟɤɨɦɦɭɧɢɤɚɰɢɨɧɧɨɣ ɢɧɮɪɚɫɬɪɭɤɬɭɪɵ ɜ ɫɬɪɚɧɟ i, X3i — 

ɢɧɞɟɤɫ ɪɚɡɜɢɬɢɹ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɤɚɩɢɬɚɥɚ ɜ ɫɬɪɚɧɟ i (ɜ ɫɤɨɛɤɚɯ ɡɞɟɫɶ ɢ ɞɚ-
ɥɟɟ ɭɤɚɡɚɧɵ t-ɫɬɚɬɢɫɬɢɤɢ). ɉɪɢ ɷɬɨɦ ɤɨɷɮɮɢɰɢɟɧɬ ɡɚɜɢɫɢɦɨɫɬɢ ɤɨɥɢɱɟɫɬ-
ɜɚ ɫɦɚɪɬɮɨɧɨɜ ɧɚ 100 ɱɟɥɨɜɟɤ ɠɢɬɟɥɟɣ ɫɬɪɚɧɵ ɨɬ ɢɧɞɟɤɫɚ ɪɚɡɜɢɬɢɹ ɱɟɥɨ-
ɜɟɱɟɫɤɨɝɨ ɤɚɩɢɬɚɥɚ (45.3) ɩɨɱɬɢ ɜ ɞɜɚ ɪɚɡɚ ɜɵɲɟ, ɱɟɦ ɨɬ ɢɧɞɟɤɫɚ ɪɚɡɜɢɬɢɹ 
ɬɟɥɟɤɨɦɦɭɧɢɤɚɰɢɨɧɧɨɣ ɢɧɮɪɚɫɬɪɭɤɬɭɪɵ (23.1). 

Ɇɨɞɟɥɢɪɨɜɚɧɢɟ ɞɢɮɮɭɡɢɢ ɦɨɛɢɥɶɧɵɯ ɭɫɬɪɨɣɫɬɜ ɩɨ ɪɟɝɢɨɧɚɦ 

Ɋɨɫɫɢɣɫɤɨɣ Ɏɟɞɟɪɚɰɢɢ. Ɋɚɫɩɪɨɫɬɪɚɧɟɧɢɸ ɫɦɚɪɬɮɨɧɨɜ ɜ Ɋɨɫɫɢɢ ɫɩɨ-
ɫɨɛɫɬɜɭɸɬ ɬɚɤɢɟ ɮɚɤɬɨɪɵ, ɤɚɤ ɧɢɡɤɚɹ ɫɬɨɢɦɨɫɬɶ ɭɫɥɭɝ ɦɨɛɢɥɶɧɨɣ ɫɜɹɡɢ, 

ɛɨɥɟɟ ɞɨɫɬɭɩɧɵɟ ɰɟɧɵ ɧɚ ɫɦɚɪɬɮɨɧɵ, ɞɨɫɬɚɬɨɱɧɨ ɜɵɫɨɤɚɹ ɫɤɨɪɨɫɬɶ ɲɢ-

ɪɨɤɨɩɨɥɨɫɧɨɣ ɦɨɛɢɥɶɧɨɣ ɫɜɹɡɢ, ɲɢɪɨɤɨɟ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ ɛɟɫɩɥɚɬɧɵɯ 
ɫɟɬɟɣ Wi-Fi. ɉɪɢ ɷɬɨɦ ɫɭɳɟɫɬɜɭɸɬ ɡɧɚɱɢɬɟɥɶɧɵɟ ɞɢɫɩɪɨɩɨɪɰɢɢ ɜ ɪɚɡ-
ɜɢɬɢɢ ɢɧɧɨɜɚɰɢɨɧɧɨɝɨ ɢ ɤɚɞɪɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɪɟɝɢɨɧɨɜ Ɋɨɫɫɢɢ, ɱɬɨ 
ɬɚɤɠɟ ɜɥɢɹɟɬ ɧɚ ɫɤɨɪɨɫɬɶ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɹ ɧɨɜɵɯ ɬɟɯɧɨɥɨɝɢɣ [13–18]. 

Ɋɚɫɩɪɨɫɬɪɚɧɟɧɢɟ ɫɦɚɪɬɮɨɧɨɜ ɜ ɪɟɝɢɨɧɚɯ Ɋɨɫɫɢɢ ɨɰɟɧɟɧɨ ɩɨ ɞɜɭɦ 

ɜɵɛɨɪɤɚɦ: ɩɨ 14 ɪɟɝɢɨɧɚɦ ɡɚ 1 ɩɨɥɭɝɨɞɢɟ 2011 ɝ. (Ɇɨɫɤɜɚ ɢ Ɇɨɫɤɨɜɫɤɚɹ 
ɨɛɥɚɫɬɶ, ɋɚɧɤɬ-ɉɟɬɟɪɛɭɪɝ ɢ Ʌɟɧɢɧɝɪɚɞɫɤɚɹ ɨɛɥɚɫɬɶ, Ʉɪɚɫɧɨɞɚɪɫɤɢɣ 

ɤɪɚɣ, Ɍɸɦɟɧɫɤɚɹ ɨɛɥɚɫɬɶ ɢ ɞɪ.) ɢ ɩɨ ɮɟɞɟɪɚɥɶɧɵɦ ɨɤɪɭɝɚɦ (ɎɈ) Ɋɨɫ-
ɫɢɣɫɤɨɣ Ɏɟɞɟɪɚɰɢɢ ɡɚ 1 ɩɨɥɭɝɨɞɢɟ 2017 ɝ.[19].  

Ⱦɥɹ ɜɵɛɨɪɤɢ ɢɡ 14 ɪɟɝɢɨɧɨɜ Ɋɨɫɫɢɣɫɤɨɣ Ɏɟɞɟɪɚɰɢɢ ɡɚ 1 ɩɨɥɭɝɨɞɢɟ 
2011 ɝ. ɢɫɫɥɟɞɨɜɚɥɨɫɶ ɜɥɢɹɧɢɟ ɪɚɡɥɢɱɧɵɯ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɮɚɤ-
ɬɨɪɨɜ, ɚ ɬɚɤɠɟ ɪɚɡɜɢɬɨɫɬɶ ИɌ-ɢɧɮɪɚɫɬɪɭɤɬɭɪɵ ɧɚ ɭɞɟɥɶɧɵɟ ɦɟɫɹɱɧɵɟ 
ɩɪɨɞɚɠɢ ɫɦɚɪɬɮɨɧɨɜ ɜ ɪɚɫɱɟɬɟ ɧɚ 100 ɠɢɬɟɥɟɣ ɪɟɝɢɨɧɚ (ɬɚɛɥ. 3). Ȼɵɥɚ 
ɜɵɹɜɥɟɧɚ ɧɚɢɛɨɥɟɟ ɜɵɫɨɤɚɹ ɩɨɥɨɠɢɬɟɥɶɧɚɹ ɤɨɪɪɟɥɹɰɢɹ ɭɞɟɥɶɧɵɯ ɦɟɫɹɱ-
ɧɵɯ ɩɪɨɞɚɠ ɫɦɚɪɬɮɨɧɨɜ ɫɨ ɫɪɟɞɧɟɞɭɲɟɜɵɦɢ ɞɟɧɟɠɧɵɦɢ ɞɨɯɨɞɚɦɢ ɧɚɫɟ-
ɥɟɧɢɹ, ȼɊɉ, ɞɨɥɟɣ ɠɢɬɟɥɟɣ ɪɟɝɢɨɧɚ, ɢɦɟɸɳɢɯ ɨɛɪɚɡɨɜɚɧɢɟ ɜɵɲɟ ɫɪɟɞɧɟ-
ɝɨ ɢ ɨɬɪɢɰɚɬɟɥɶɧɚɹ — ɫ ɭɪɨɜɧɟɦ ɛɟɡɪɚɛɨɬɢɰɵ ɜ ɪɟɝɢɨɧɟ. 

ȼ ɪɟɡɭɥɶɬɚɬɟ ɢɫɫɥɟɞɨɜɚɧɢɹ ɩɨɥɭɱɟɧɚ ɦɨɞɟɥɶ ɫɥɟɞɭɸɳɟɝɨ ɜɢɞɚ: 

Yi = 0.0023·X1i – 0.024·X2i + 0.52, R
2
=0.73, 

         (3.15)       (–2.99)          (7.7) 

ɝɞɟ Yi — ɭɞɟɥɶɧɵɟ ɩɪɨɞɚɠɢ ɫɦɚɪɬɮɨɧɨɜ ɜ ɪɟɝɢɨɧɟ i, X1i — ɫɪɟɞɧɟɞɭɲɟ-
ɜɵɟ ɞɟɧɟɠɧɵɟ ɞɨɯɨɞɵ ɧɚɫɟɥɟɧɢɹ ɪɟɝɢɨɧɚ i , X2i — ɭɪɨɜɟɧɶ ɛɟɡɪɚɛɨɬɢɰɵ 

ɜ ɪɟɝɢɨɧɟ i. 
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Ɍɚɛɥɢɰɚ 3. Ʉɨɷɮɮɢɰɢɟɧɬɵ ɤɨɪɪɟɥɹɰɢɢ ɦɟɠɞɭ ɭɞɟɥɶɧɵɦɢ ɦɟɫɹɱɧɵɦɢ ɩɪɨɞɚ-
ɠɚɦɢ ɫɦɚɪɬɮɨɧɨɜ ɧɚ 100 ɱɟɥɨɜɟɤ ɠɢɬɟɥɟɣ ɪɟɝɢɨɧɚ ɢ ɫɨɨɬɜɟɬɫɬɜɭɸɳɢɦ ɩɨɤɚɡɚ-
ɬɟɥɟɦ, 2011 ɝ. (ɪɚɫɫɱɢɬɚɧɨ ɩɨ ɞɚɧɧɵɦ [20–23]). 

ɋɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɩɨɤɚɡɚɬɟɥɢ ɪɟɝɢɨɧɨɜ, 2011 ɝ. Ʉɨɷɮɮɢɰɢɟɧɬ 
ɤɨɪɪɟɥɹɰɢɢ 

ɋɪɟɞɧɟɞɭɲɟɜɵɟ ɞɟɧɟɠɧɵɟ ɞɨɯɨɞɵ 0.718 

Ⱦɨɥɹ ɠɢɬɟɥɟɣ ɪɟɝɢɨɧɚ, ɢɦɟɸɳɢɯ ɨɛɪɚɡɨɜɚɧɢɟ ɜɵɲɟ ɫɪɟɞɧɟɝɨ 
(ɧɚ 1000 ɠɢɬɟɥɟɣ) 0.706 

Иɧɞɟɤɫ ɝɨɬɨɜɧɨɫɬɢ ɪɟɝɢɨɧɨɜ ɤ ɢɧɮɨɪɦɚɰɢɨɧɧɨɦɭ ɨɛɳɟɫɬɜɭ 0.694 

ɑɢɫɥɨ ɚɛɨɧɟɧɬɨɜ ɦɨɛɢɥɶɧɨɝɨ ɞɨɫɬɭɩɚ ɤ Иɧɬɟɪɧɟɬɭ ɜ ɪɚɫɱɟɬɟ 
ɧɚ 100 ɱɟɥ. ɧɚɫɟɥɟɧɢɹ 0.656 

Иɧɞɟɤɫ ɪɚɡɜɢɬɢɹ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɤɚɩɢɬɚɥɚ 0.537 

ɍɪɨɜɟɧɶ ɛɟɡɪɚɛɨɬɢɰɵ,% –0.702 

 

Ⱦɥɹ ɜɵɛɨɪɤɢ, ɫɨɫɬɨɹɳɟɣ ɢɡ ɮɟɞɟɪɚɥɶɧɵɯ ɨɤɪɭɝɨɜ Ɋɨɫɫɢɣɫɤɨɣ Ɏɟ-
ɞɟɪɚɰɢɢ ɫ ɜɵɞɟɥɟɧɢɟɦ Ɇɨɫɤɜɵ ɢ ɋɚɧɤɬ-ɉɟɬɟɪɛɭɪɝɚ, ɩɨɥɭɱɟɧ ɧɚɢɛɨɥɟɟ 
ɜɵɫɨɤɢɣ ɩɨɥɨɠɢɬɟɥɶɧɵɣ ɤɨɷɮɮɢɰɢɟɧɬ ɤɨɪɪɟɥɹɰɢɢ ɦɟɠɞɭ ɤɨɥɢɱɟɫɬɜɨɦ 

ɫɦɚɪɬɮɨɧɨɜ ɧɚ 100 ɠɢɬɟɥɟɣ ɎɈ ɢ ɞɨɥɟɣ ɡɚɧɹɬɵɯ ɜ ɷɤɨɧɨɦɢɤɟ, ɢɦɟɸɳɢɯ 
ɜɵɫɲɟɟ ɨɛɪɚɡɨɜɚɧɢɟ (0.886), ɫɪɟɞɧɟɦɟɫɹɱɧɵɦɢ ɞɟɧɟɠɧɵɦɢ ɞɨɯɨɞɚɦɢ ɧɚ-
ɫɟɥɟɧɢɹ (0.748) ɢ ɭɪɨɜɧɟɦ ɩɪɨɧɢɤɧɨɜɟɧɢɹ ɦɨɛɢɥɶɧɨɝɨ ɢɧɬɟɪɧɟɬɚ (0.732). 

ȼ ɬɨ ɠɟ ɜɪɟɦɹ ɜɵɹɜɥɟɧɚ ɨɬɪɢɰɚɬɟɥɶɧɚɹ ɤɨɪɪɟɥɹɰɢɹ ɭɞɟɥɶɧɵɯ ɦɟɫɹɱɧɵɯ 
ɩɪɨɞɚɠ ɫɦɚɪɬɮɨɧɨɜ ɫ ɭɪɨɜɧɟɦ ɛɟɡɪɚɛɨɬɢɰɵ (–0.533) ɢ ɞɨɥɟɣ ɥɢɰ, ɟɠɟ-
ɞɧɟɜɧɨ ɢɫɩɨɥɶɡɭɸɳɢɯ ɢɧɬɟɪɧɟɬ, ɜ ɨɛɳɟɦ ɤɨɥɢɱɟɫɬɜɟ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɢɧ-

ɬɟɪɧɟɬɚ (–0.398, ɪɚɫɫɱɢɬɚɧɨ ɩɨ ɞɚɧɧɵɦ [23–25]). Ⱦɥɹ ɎɈ Ɋɨɫɫɢɢ ɡɚ 1 ɩɨ-
ɥɭɝɨɞɢɟ 2017 ɝ. ɩɨɫɬɪɨɟɧɵ ɫɥɟɞɭɸɳɢɟ ɦɨɞɟɥɢ: 

Yi = 0.54·X1i + 37.9·X2i – 43.7 ,  R
2
=0.89 

       (4.9)           (2.3)        (–3.3) 

Yi = 0.35·X3i – 46.8·X4i + 37.1 ,  R
2
=0.80, 

        (4.3)        (–2.7)          (2.4) 

ɝɞɟ Yi — ɤɨɥɢɱɟɫɬɜɨ ɫɦɚɪɬɮɨɧɨɜ ɧɚ 100 ɠɢɬɟɥɟɣ ɎɈ i; X1i — ɞɨɥɹ ɡɚɧɹɬɵɯ 
ɜ ɷɤɨɧɨɦɢɤɟ, ɢɦɟɸɳɢɯ ɜɵɫɲɟɟ ɨɛɪɚɡɨɜɚɧɢɟ; X2i — ɞɨɥɹ ɞɨɦɨɯɨɡɹɣɫɬɜ, 
ɢɦɟɸɳɢɯ ɉɄ ɫ ɩɨɞɤɥɸɱɟɧɢɟɦ ɤ ɢɧɬɟɪɧɟɬɭ; X3i — ɫɪɟɞɧɟɦɟɫɹɱɧɵɟ ɞɟɧɟɠ-

ɧɵɟ ɞɨɯɨɞɵ ɧɚɫɟɥɟɧɢɹ ɎɈ i; X4i — ɞɨɥɹ ɥɢɰ, ɟɠɟɞɧɟɜɧɨ ɢɫɩɨɥɶɡɨɜɚɜɲɢɯ 
ɢɧɬɟɪɧɟɬ, ɜ ɨɛɳɟɦ ɤɨɥɢɱɟɫɬɜɟ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɢɧɬɟɪɧɟɬɚ ɜ ɎɈ i. 

Дубинина М.Г. Факторы, влияющие на диффузию новой мобильной..., стр. 132–140

Dubinina M.G. Factors influencing the diffusion of the new mobile devices..., pp. 132–140

137



Ɂɚɤɥɸɱɟɧɢɟ. ɉɪɨɜɟɞɟɧɧɨɟ ɢɫɫɥɟɞɨɜɚɧɢɟ ɜɵɹɜɢɥɨ ɩɨɥɨɠɢɬɟɥɶɧɭɸ 

ɤɨɪɪɟɥɹɰɢɸ ɦɟɠɞɭ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟɦ ɧɨɜɨɣ ɦɨɛɢɥɶɧɨɣ ɬɟɯɧɢɤɢ (ɧɚ ɩɪɢ-

ɦɟɪɟ ɫɦɚɪɬɮɨɧɨɜ) ɢ ɭɪɨɜɧɟɦ ɞɨɯɨɞɨɜ ɧɚɫɟɥɟɧɢɹ, ɪɚɡɜɢɬɨɫɬɶɸ ɬɟɥɟɤɨɦɦɭ-
ɧɢɤɚɰɢɨɧɧɨɣ ɢɧɮɪɚɫɬɪɭɤɬɭɪɵ (ɜɤɥɸɱɚɹ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ ɢ ɞɨɫɬɭɩɧɨɫɬɶ, ɚ 
ɬɚɤɠɟ ɫɤɨɪɨɫɬɶ ɩɨɞɤɥɸɱɟɧɢɹ ɦɨɛɢɥɶɧɨɝɨ ɢɧɬɟɪɧɟɬɚ), ɢɧɞɟɤɫɨɦ ɱɟɥɨɜɟɱɟ-
ɫɤɨɝɨ ɤɚɩɢɬɚɥɚ ɤɚɤ ɩɨ ɫɬɪɚɧɚɦ, ɬɚɤ ɢ ɩɨ ɪɟɝɢɨɧɚɦ Ɋɨɫɫɢɣɫɤɨɣ Ɏɟɞɟɪɚɰɢɢ. 

Ⱦɥɹ ɮɟɞɟɪɚɥɶɧɵɯ ɨɤɪɭɝɨɜ ɢ ɪɟɝɢɨɧɨɜ Ɋɨɫɫɢɢ ɜɵɹɜɥɟɧɚ ɨɬɪɢɰɚɬɟɥɶ-
ɧɚɹ ɤɨɪɪɟɥɹɰɢɹ ɦɟɠɞɭ ɤɨɥɢɱɟɫɬɜɨɦ ɩɪɨɞɚɧɧɵɯ ɫɦɚɪɬɮɨɧɨɜ ɧɚ 100 ɠɢɬɟ-
ɥɟɣ ɪɟɝɢɨɧɚ ɢ ɭɪɨɜɧɟɦ ɛɟɡɪɚɛɨɬɢɰɵ. Ⱦɥɹ ɮɟɞɟɪɚɥɶɧɵɯ ɨɤɪɭɝɨɜ Ɋɨɫɫɢɢ ɜɵ-

ɹɜɥɟɧɚ ɨɬɪɢɰɚɬɟɥɶɧɚɹ ɤɨɪɪɟɥɹɰɢɹ ɦɟɠɞɭ ɭɞɟɥɶɧɵɦɢ ɩɪɨɞɚɠɚɦɢ ɫɦɚɪɬɮɨ-
ɧɨɜ ɢ ɞɨɥɟɣ ɥɢɰ, ɟɠɟɞɧɟɜɧɨ ɜɵɯɨɞɹɳɢɯ ɜ ɢɧɬɟɪɧɟɬ, ɜ ɨɛɳɟɦ ɤɨɥɢɱɟɫɬɜɟ 
ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɢɧɬɟɪɧɟɬɚ. 
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The paper is devoted to the analysis of factors affecting the spread of smart-

phones in the countries of the world and regions of the Russian Federation, 

as well as building models of dependence of the number of smartphones per 

100 inhabitants on socio-economic indicators (income, level of development 

of telecommunications infrastructure and human capital). 
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